Rick Capps

Capps Studio, Ltd.

Art Studio for Leo Burnett
Chicago

“The Macintosh has definitely
helped us grow,” says Rick
when asked about his studio’s
expansion from 9 to 115
people in five years. “Of
course, producing ads for
Burnett clients such as
McDonald's, United Airlines,
Philip Morris, Oldsmobile,
Nintendo and Reebok hasn't
exactly hurt us, either.”
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Rick Capps and the folks at Capps Studio may spend a
little extra time figuring outwhat role a
mustard stain on a napkin plays
in the next new ad for McDonaldss:

But they don't waste much time
figuring out how to make Power
Macintoshwork to their advantage. 4

Maybe that’s because they have

Trwiron

so little time to waste. After all, its not Add ma penpherals of your choice to a Power Macintosh, plus accelerated versions of
ftware, and you can build your own custom publishing solution. Shown here is a Power Macintosh 8100
wnh a 20 ‘Apple” Multiple Scan Display, Apple LaserWriter” 16/

every production studio that opens
more than 10,000 jobs a year, producing award-winning ads
for the $43 billion agency headquartered on 30 floors on
Chicagos West Wacker Drive. (Yes, Leo Burnett) And it’s not
every studio that grows from 9 to 115 people in five short

PS and a QuickTake™ 100 digital camera.
every Power Macintosh, those tasks can be accomplished

much faster. Especially with new; accelerated software such
as Adobe Illustrator, Aldus FreeHand, Adobe Photoshop and
QuarkXPress—they run two to six times faster than

much faster,” Rick says.
“We really were amamd
“It rivals a Sci

non-native versions. “Its so

in addition to typesetting and final mechanical assembly, on
one desktop system.

“Our first tests show the Power Macintosh taking  little
longer than the Scitex Blaze to accomplish the same tasks.
Butwhen you consider that the Mac costs one-tenth as much,

“We helped United boost on-time 2

Using Power Macintosh for color correction, retouch-
ing and production is just the start for Capps Studio. To help
United Airlines fight the fare wars, Capps uses DDPA (Digital
Distribution of Print Advertising) to take a day out of the
production cycle, sending new ad materials directly in elec-

ultimately you're getting an awful lot of power for lhe money.”

Capps does a Io( with the Power Macintosh, bm not everything. When the need arises, artists ship mammoth files to the
Scitex Blaze Il for final color tweaks or to the Kodak color proofing system for color-on-paper checks. In fact, all Power
Macintosh systems are tied into the DEC™ VAX™ server, and to Burnett's bevy of DOS and Windows machines, too.

Producing mecha.mcals
on a Mac"is one thing. Going

years. While maintaining a dedication to quality that dates
back to 1951, the year Rick’ father first opened Capps’ doors.
“Power Macintosh makes us tough to beat.”

Ask Rick about the secret behind his success, and you'll
hear everything from “My dad taught me that if you help
make the creatives look good, you'll dowell” to “Obviously,
kerning is everything in this business” and “To do great
work, you need great people.”

He'll also tell you how Power Macintosh is reshaping his
business. By accelerating the demise of traditional production
techniques. By pushing into the high-end arena of color cor-
rection. By increasing productivity. Reducing costs. And more.

At the most basic level, Capps uses Power Macintosh
8100 systems for comping, keylining, typesetting and
final ad assembly —much the same tasks Macintosh’
systems have always been used for. Except that with the
RISC-based PowerPC~ microprocessor at the heart of

all the way on a Power Mac™ to color-corrected digital
files for film output is another Yet that’s exactly what
Capps is doing on a new Power Macintosh 8100.

Alittle perspective may be useful here. With two
Isomet drum scanners, two Agfa Imagesetters, a
Kodak Approval digital proofing system, three Shima
Seiki SGX systems and three Scitex workstations, Capps is
no stranger to “doing it all” in-house.

But, as Rick puts it, “Until Power Macintosh, desktop
PCs just couldn't pull it all together. Weve always had to use
specialized standalone systems too” Now, using Photoshop
30 on a Power Mac, Capps artists can do photocomposi-

tion, retouching and color correction,

To support the launch of Oldsmobile’s new
Aurora luxury sedan, Capps Studio produced
aCD-ROM oonlammg all the materials dealers
and their advertising agencies might need

to build co-op ads. Next up is a CD-ROM for
the entire Oldsmobile line.

At Capps, Power Macintosh computers do a lot
more than layouts and type. Depending on the client

and job, they may also be used for illustration, retouching,
photocomposition, even final color correction.

tronic form to the NewYork Daly News, USA Today and
other regional and national newspapers.
o help the creatives at Leo Burnett take advantage of

new technologies, the studio
has created Resource Centers
complete with printers, scan-
ners, Power Macintosh 7100
systems, even on-staff trainers.
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Macintosh. This allows every-
one involved in a project—agency, client
and studio—to review advertising materials simultaneously,
communicating by phone or by on-screen annotations.
“A Power Macintosh on every desk”

“Things are definitely changing,” Rick concludes.
“The difference between high-end imaging sys-
tems and Macintosh technology is quickly

R, right now with true desk-to-desk
. videoconferencing. Soon,
welll begin an aggres-
sive push into
multimedia. How
will we make it all
happen?To start with,
well put a Power Macintosh
on every artist’s desk””

o put a Power Macintosh on
your desk, call 800-732-3131, ext. 725,
today. Ask us for more information. Or ask
for the name of your nearest authorized Apple reseller. And
see for yourselfwhat kind of power Rick Capps is really talk-
ing about. That’ right. The power to be your best:

Apple®®
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